
 2022

Annual Report 
 Emerging from COVID-19



Common Sense is the nation’s leading nonprofit 
organization dedicated to improving the lives of 
all kids and families by providing the trustworthy 
information, education, and independent voice 
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Dear Friends,

2022 marked two years since the start of the COVID-19 pandemic, and we’ve begun to see a fuller 

picture of the complex impact it has had on everything from the economy and health care to 

education and mental health. And when it comes to kids and media, the pandemic also had a 

significant impact. Our latest Common Sense Census told us:

• Kids’ use of media accelerated more in the last two years than it did in the entire four years prior 

to the pandemic. 

• The number of tweens using social media—before they’re old enough to do so—is climbing.

• Teens have mixed feelings about social media and its impact on their lives.

• Online video is officially the most-used media format for kids age 8–18. 

Supporting kids, families, and educators through this year of transition has required us to respond 

to these realities. And I’m proud to say we’ve met this challenge head-on.

To ensure we’re keeping up with where kids are finding their content, this year we expanded our 

ratings and reviews work by looking at new formats like podcasts and virtual reality and evaluating 

them for both entertainment and safety. And in appreciation of today’s diverse, multicultural 

families, we launched our Spanish-language ratings and reviews and our community pages to help 

families celebrate their unique cultures and histories.

Additionally, we’re closer than ever to closing the digital divide. Our advocacy efforts helped secure 

historic funding last year to connect families to high-speed broadband internet and devices, and in 

2022 we put boots on the ground and ads on the air in Phoenix for a best-practice campaign to help 

families find these resources and get connected. 

And finally, we are seeing new and stronger protections for kids’ online privacy and safety. 

California led the way, and other states followed to pass or introduce legislation to regulate how 

social media platforms can use kids’ data, and to hold tech companies accountable hold for the 

harms they can bring to young people’s mental health. 

But we must keep the pressure on: Youth mental health—and social media’s role in it—will be a main 

focus for us in 2023, and we’re committed to conducting new research, providing new content and 

curricular resources, and building public awareness. It’s clear that to thrive in a digital age marked 

by constant change, kids need skills in building and protecting both their digital and overall well-

being, and we are evolving to meet that challenge.

Through it all, we will continue to be the trusted voice for families and leverage the powerful 

platform we have built to advance legislation to protect consumer privacy, close the digital divide, 

prevent exploitative data practices, and hold tech companies accountable for their impact on kids 

and families.

As we approach our 20th anniversary, I am proud of what we’ve been able to accomplish on behalf 

of kids and families. But I’m also inspired by the leadership role we will have in the years to come as 

the digital world that our kids are growing up in continues to evolve.

Thank you again for your support, your partnership, and your vision.

James P. Steyer, 

founder and CEO
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Studying the Impact of Media on Kids’ Mental and Physical Well-Being

Research 



In 2022, we continued our crucial work of studying how 

kids consume media. Our research agenda provides 

up-to-date insights on the rapidly evolving media and 

technology landscape, and how it impacts young people’s 

growth and development.

Throughout the year, we advanced research on kids and 
media in several important areas: kids’ experiences in 
virtual reality and the “metaverse”; how diversity is repre-
sented on platforms including YouTube; and a deep dive 
into how tweens and teens use media—from their viewing 
habits and the platforms they prefer to how they’re using 
and being affected by social media.

YouTube can take the lead to set a new standard for 

diverse, representative kids’ media

Despite holding power and influence with kids and teens, 
YouTube is falling short when it comes to promoting 
diversity and realistic ethnic-racial representations. Nearly 
a third of kids age 8 to 18 say YouTube is the site they 
“couldn’t live without.” Yet many kids of color aren’t seeing 
people who look like them in the videos they watch, and 
they often see stereotypes or biased content, which can 
negatively impact their developing identities.

In our report, “Who Is the ‘You’ in YouTube: Missed 
Opportunities in Race and Representation in Children’s 
YouTube Videos,” we found that 62% of YouTube videos 
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watched by kids age 8 and under didn’t feature any Black, 
Indigenous, or people of color (BIPOC) characters, and 
another 10% showed shallow or stereotypical portrayals. 
Those videos that did feature BIPOC characters were sig-
nificantly more likely to include interpersonal violence (e.g., 
bullying, meanness, pranks; 27% compared to 16% of vid-
eos with prominent White characters), bad language (32% 
vs. 13%), and higher drinking/drugs/smoking (7% vs. 2%)

At the same time, YouTube is also missing opportunities to 
elevate positive representations. Children age 0–8 watched 
a considerable amount (27% of the videos in our sample) of 
“colorblind” cartoons in which the main character doesn’t 
have a clear ethnicity or race. Teaching about race and eth-
nicity was extremely rare: Of the 1,242 videos watched by 
children, only two discussed race and ethnicity. 

YouTube should take accountability and exert its power 
to positively influence how race and ethnicity are rep-
resented and discussed on its platform. If it elevated 
diverse voices and real-life experiences, made it easier to 
flag biased content, and improved the quality of content 
across its entire platform, YouTube could have a positive 
impact on kids’ view of the world by helping them build 
their ethnic-racial identities and promoting understanding 
that goes beyond stereotypes and tropes. Until then, we 
will continue to point families to the best content available 
featuring authentic, diverse representations.

Industry should set standards now to protect kids in the 

evolving metaverse

As virtual reality headsets grow in popularity and kids 
step into the emerging metaverse, poor privacy scores 
for VR headsets have raised the flag on privacy concerns. 
Our report, “Privacy of Virtual Reality: Our Future in the 
Metaverse and Beyond,” revealed that virtual reality (VR) 
devices collect exponentially more data than any other 
digital device available—and take advantage of users’ sen-
sitive data for profit.

Our independent research is designed to provide reliable, 
independent data on children’s use of media and tech-
nology and the impact it has on their physical, emotional, 
social, and intellectual development.

https://www.commonsensemedia.org/research/who-is-the-you-in-youtube-missed-opportunities-in-race-and-representation-in-childrens-youtube-videos
https://www.commonsensemedia.org/research/who-is-the-you-in-youtube-missed-opportunities-in-race-and-representation-in-childrens-youtube-videos
https://www.commonsensemedia.org/research/who-is-the-you-in-youtube-missed-opportunities-in-race-and-representation-in-childrens-youtube-videos
https://www.commonsensemedia.org/research/privacy-of-virtual-reality-our-future-in-the-metaverse-and-beyond
https://www.commonsensemedia.org/research/privacy-of-virtual-reality-our-future-in-the-metaverse-and-beyond
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Spending 30 minutes or more in VR can create over 2 
million unique data points, from where and how long we 
look at something, to whether our skin is perspiring, and 
minute fluctuations in skin color. As a result, kids may 
unintentionally share personal biometric data on their 
private interactions and emotions. That data can be used 
for myriad marketing purposes, including a new type of 
biometric personalized advertising that can be more inva-
sive and exploitative. 

Our report found that all of the privacy policies for these 
VR headsets were either unclear or said they use data for 
commercial purposes. More than half (57%) have no paren-

tal controls, and less than a third had any safety settings at 

all. Because of this, not a single VR headset that we tested 

in the market right now has earned our recommendation 

for kids and teens.

VR can be a positive experience for kids in so many ways. 
Families and educators can engage kids in new, immer-
sive experiences, from virtual-reality tours of historical 
locations to role-playing different characters in books, 
trying out virtual musical instruments, and even learning 
new science concepts by shrinking to the size of a cell or 
exploring the solar system. As these and other use cases 
accelerate adoption of virtual reality at home and in the 
classroom, we need to ensure that any positive experienc-
es should not come at the expense of kids’ privacy.

It’s time to take a closer look at how social media affects 

kids’ mental well-being

Media use for tweens and teens continues to grow at 
a faster rate, and the landscape is changing quickly. In 
addition to consumption habits, our research looked at the 
content of the media that young people engage with, how 
they use it, and how they respond to it, focusing particu-
larly on social media.

Our latest installment of the Common Sense Census, 
“The Common Sense Census: Media Use by Tweens and 
Teens, 2021,” found that teens (13- to 18-year-olds) now 
spend nearly an hour and a half a day using social media, 
but they have conflicted feelings about the medium. Only 
a third (34%) of teens say they enjoy using social media 
“a lot,” compared with 62% who say they enjoy watching 
online videos that much. At the same time, social media 
use by tweens climbed during the pandemic, with the per-
centage of 8- to 12-year-olds reporting that they had ever 
used some form of social media jumping to 38% in 2021, 
compared with 31% in 2019. Considering that tweens are 
not even technically allowed to use social media platforms, 
this trend toward younger and younger social media users 
should be at top of mind for those advocating for safer, 
healthier media use for kids.

Late this year, U.S. Surgeon General Vivek Murthy de-
clared a youth mental health crisis, driven by the impacts 
of the pandemic and beyond. For parents, caregivers, 
educators, and policymakers across the country, kids’ 
media use is an issue at the center of this conversation. 
In 2023, we will take a deeper dive into the relationship 
between teens’ media experiences and their impact on 
mental health.

The Common Sense Census: Media Use by Tweens and Teens

The Common Sense Census:  
Media Use by Tweens  
and Teens

Media use has grown faster for 
both tweens and teens since the 
start of the pandemic compared 
to the previous four years.

Kids as Young as 8 Are Using Social Media More Than 
Ever, Study Finds
The survey, published by the nonprofit research organization  
Common Sense Media, found that overall screen use among teens and 
tweens increased by 17 percent from 2019 to 2021 — growing more 
rapidly than in the four years prior. On average, daily screen use went 
up among tweens (ages 8 to 12) to five hours and 33 minutes from 
four hours and 44 minutes, and to eight hours and 39 minutes from 
seven hours and 22 minutes for teens (ages 13 to 18).

https://www.commonsensemedia.org/research/the-common-sense-census-media-use-by-tweens-and-teens-2021
https://www.commonsensemedia.org/research/the-common-sense-census-media-use-by-tweens-and-teens-2021
https://www.nytimes.com/2022/03/24/well/family/child-social-media-use.html
https://www.nytimes.com/2022/03/24/well/family/child-social-media-use.html


Helping Families Find Safe, High-Quality, and Diverse Content

Families 
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Media profoundly affects kids’ social, emotional, and 

physical development, and the goal of Common Sense 

Media’s research-based rating system is to inform, 

educate, and guide families to make the best choices for 

their kids. Since we launched in 2003, we’ve consistently 

innovated through thoughtful new approaches to 

our ratings criteria and expansion of both our media 

categories and the audiences we serve.

We know from our research that media can be an important 

influence on kids’ ethnic-racial development. What kids 

watch may meaningfully affect how they view and treat 

people, including people from their own and other ethnic-

racial groups. Quality representation matters, and positive, 

realistic, and well-rounded depictions of people may 

improve kids’ views about their abilities and their place and 

culture in society. Whereas exposure to negative or narrow 

depictions of their own ethnic-racial group may harm kids’ 

self-esteem, belief in their abilities, and future aspirations.

When our editors review a movie, TV series, book, game, 

app, podcast, or website for representation, one aspect 

they consider is how traditionally marginalized groups are 

represented, including gender, race, ethnicity, age, disability, 

religious backgrounds, socioeconomic status, and body 

shapes typically underrepresented in media.

Our team examines whether characters are realistic and 

relatable, or shallow and stereotypical, whether they 

have agency or simply support a dominant character, 

and whether there are any problematic viewpoints or 

stereotypes that need to be called out. And they take into 

account whether portrayals are age appropriate.

We provide this kind of guidance to help families find high-

quality media with the potential to spark conversations 

and entertain families of all kinds. We also work to disrupt 

problematic ethnic-racial messages and stereotypes that 

may be present in media, rather than passively reinforcing 

them. In 2022 our editors continued to assess the category 

of diverse representations in our back catalog of review 

titles to ensure we are providing the most robust guidance 

we can.

Celebrating diverse audiences through authentic 

understanding

The U.S. continues to grow racially and ethnically diverse, 

and our children are reflecting their diverse and multiracial 

identities. Media gives families a powerful opportunity 

to start dialogues around racial and cultural identity, and 

helping families celebrate their diverse heritages was a 

priority for our editors in 2022.

Bilingual show for little ones 
celebrates multiculturalism.

Common Sense Media’s review of Rosie’s Rules, a bilingual TV show
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In October, Common Sense Media released new ratings 

and reviews in Spanish, expanding access to resources 

for Spanish-speaking parents and caregivers. Improving 

representation for Latino communities is especially 

important, given that research shows they’re the least 

represented group in media proportional to their 

percentage of the population. Latinos make up 19% of the 

U.S. population, but only 8% of characters in children’s 

programming, and only 5% of characters in top grossing films.

Understanding the nuances and specific needs of families 

and cultures is an important aspect of our mission to ensure 

digital well-being for kids. These new ratings and reviews 

are written by native Spanish speakers and specialists in 

Latino-focused content and parent advice, which lets us 

approach the material with a deeper level of understanding 

of Latino communities and their unique concerns. We 

expect these reviews to help Spanish-speaking families find 

more programs and films with positively represented Latino 

characters, as well as other great content.

Our Celebrating Community pages also launched this year 

to help families find the best in entertainment and tech that 

features the faces, stories, and cultures of an increasingly 

diverse country. These five pages—Asian Stories, Black 

Voices, Latino Culture, LGBTQ+ Pride, and Native 

Narratives—are year-round resources that showcase 

authentic representations and provide families with unique 

opportunities to elevate and celebrate their family history 

and heritage.

Families love podcasts, but need help making  

great choices

Podcasts in the kids and family category have seen a 20% 

increase in listenership since 2019, and our own recent 

research revealed that nearly half of teens have listened  

to podcasts, with one in five saying they do so at least once 

a week. 

That’s why we’re excited about our new podcast review 

category, the first of its kind in the market to provide 

families with comprehensive podcast ratings grounded in 

child-development principles and research.

We want our podcast ratings and reviews to serve as a 

screen-free space for kids and families to explore this 

growing medium, and—as with all our ratings and reviews—

we help take the legwork out of vetting this content for 

kids, parents, and educators. Thanks to the expertise of our 

editorial team, we now curate the Kids & Family category at 

Apple Podcasts. Our goal is to help parents, caregivers, kids, 

and educators safely and effectively find the right podcasts 

as a form of education and entertainment, while having a 

positive influence on the future of content production in the 

kids and family podcast space.

An Early Childhood Toolkit to help kids develop executive 

functioning skills

As trends in media use continue to age down, kids are 

encountering technology and devices earlier in life. Their 

first eight years represent a critical window for brain 

development, in which early experiences can have lasting 

and cascading impacts. Our new Early Childhood Toolkit 

includes a series of workshops, based on extensive research 

at Common Sense Media, to address the challenges parents 

face in guiding their children’s media use.

The Early Childhood Toolkit is designed to help family 

intermediaries in school districts and organizations host 

Latino Representation in Children’s Media

Amazing Books for Teens Exploring Black History 

https://www.commonsensemedia.org/es
https://www.commonsensemedia.org/es
https://www.commonsensemedia.org/celebrate-asian-stories
https://www.commonsensemedia.org/celebrate-black-voices
https://www.commonsensemedia.org/celebrate-black-voices
https://www.commonsensemedia.org/celebrate-latino-culture
https://www.commonsensemedia.org/celebrate-lgbtq-pride
https://www.commonsensemedia.org/celebrate-native-narratives
https://www.commonsensemedia.org/celebrate-native-narratives
https://www.commonsensemedia.org/podcast-reviews
https://www.commonsensemedia.org/podcast-reviews
https://www.commonsense.org/education/early-childhood-toolkit
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workshops that support parents and caregivers in developing 

their young children’s executive function (EF) skills. We strive 

to show families how to use their experiences with media 

and technology as “everyday” moments that can strengthen 

parent-child relationships as well as foster the development 

of essential life skills. Our intention is to facilitate meaningful 

conversations around media and tech, and help families build 

healthier digital habits.

To create the toolkit, we conducted an in-depth analysis 

of the relationships between children’s use of high-quality 

media content and their screen time in connection with the 

development of executive functioning skills, with guidance 

and feedback from Ellen Galinsky, author and president of 

the Mind in the Making Institute. 

The toolkit includes six workshops with useful strategies 

and tips to share with parents and caregivers on how to 

support healthy childhood development, with and without 

the use of screens. The workshops are available in both 

English and Spanish, and include a facilitator’s guide, videos, 

slides, activities, handouts, and conversation starters that 

promote discussion about the connection between media 

and technology, and EF skills. We also include background 

information on EF skills and examples of how they pertain 

to early childhood development.

Topics and learning objectives in the six workshops include:

• Raising healthy kids in a digital world: Think about how 

technology has changed in our lifetime, and discuss the 

benefits and challenges of raising kids in today’s digital 

world.

• Finding balance with media and tech use at home: 

Explore how to establish a healthy balance of activities 

for children, with and without media and tech.

• Choosing high-quality media for your kids: Highlight 

the importance of choosing the best media content for 

kids, plus get resources to make informed decisions.

• Making meaningful family connections using media 

and tech: Learn about the benefits of co-using media 

with kids, and practice using questioning strategies to 

strengthen important early childhood skills.

• Introducing online safety to young kids: Explore how 

to introduce digital citizenship and online safety to 

young children in an accessible way.

• Using media and tech to build life skills in young kids: 

Discuss and reflect on how media and technology can 

affect key areas of children’s development.

We know it’s so challenging to raise kids in today’s online 

world, and we want to help build parents’ confidence with 

this toolkit by providing them with tools and strategies to 

help their kids develop the vital life skills they need  

to thrive.

How to Use  
Media and Tech  
to Build Life Skills 
in Young Kids

Introducing  
Online Safety  
to Young Kids

How to Make 
Meaningful Family 
Connections Using 
Media and Tech

https://www.commonsensemedia.org/research/children-executive-functioning-and-digital-media-a-review-2020
https://www.commonsense.org/education/early-childhood-toolkit
https://www.commonsense.org/education/recursos-infancia-temprana


Supporting Teachers and Students with Digital Well-Being Tools

Education 

Photo by Allison Shelley for EDUimages
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Our core K–12 Digital Citizenship Curriculum continues 

to be the gold standard for helping students gain the 

skills they need to thrive in a digital world. But education, 

too, has evolved during the pandemic, and digital well-

being skills have become critical in a world where 

technology is driving crises in both youth mental health 

and our democracy. This year we took a broader look at 

digital life and created collections to augment our core 

curriculum—sets of curated lessons about digital life 

focused on social and emotional skills and civic learning. 

Reimagining civic learning for the digital age 

We are deeply polarized and divided as a nation, and are 

experiencing a widespread loss of confidence in our very 

form of government and civic order. Misinformation and 

fake news continue to infiltrate online platforms, as have 

conspiracy theories, which tend to gain popularity during 

times of crisis—like during a global pandemic, political 

crisis, or war. Additionally, as young people spend more 

of their time online, they’re witnessing, and perhaps even 

participating in, online incivility, as evidenced by the 

ongoing rise in hate speech, trolling, and cancel culture. 

As the first true group of digital natives, Gen Z has 

regularly experienced both the challenges and 

opportunities that media and technology present. They’re 

a unique generation, eager to defy the status quo to 

drive societal change. With technology at their fingertips 

and regularly in their hands, they’re often more open-

minded and eager to advocate for a better world—both 

for themselves and for generations to come. But to do so, 

they’ll need the skills and dispositions to use technology in 

meaningful and effective ways.

The reality is most young people today just don’t have 

the media literacy skills to take part in democracy. Based 

on our report, “Teens and the News 2020,” only 55% of 

kids age 10 to 18 felt they could tell if a news story was 

fake. Moreover, TikTok and YouTube are growing as top 

news sources for kids, with 77% saying they get news and 

headlines from social media. And while there is no doubt 

that a strong civic learning program is one of the most 

promising ways to rebuild our democracy, governments 

at all levels have had a longstanding history of providing 

very little support for high-quality civics curriculum 

development and teacher training. Civics classes have 

been cut to such a degree that now 85% of students get 

only one semester of civics education over 13 years of 

schooling; the remaining 15% get even less. 

In response, this year we launched the new Civics in Digital 

Life collection, a set of lessons to empower students to 

harness technology in order to be curious learners, critical 

thinkers, and engaged citizens. Lessons in the collection 

currently include:

Future lessons will include Misinformation & 

Disinformation, Civil & Uncivil Discourse, Civic 

Participation Online, Civic Speech & Hate Speech, and 

Online Activism & Self-Care.

This collection provides educators with both high-quality 

civic learning resources and the professional development 

needed to engage and support students as they become 

informed and engaged, curious and not cynical, skilled 

in deliberation, and more deeply committed to civic 

participation and working toward a common good. But 

these lessons also help the public understand how media 

and technology shape kids’ lives and how they perceive 

the news, which should drive demand for changes that 

will better prepare kids to be informed, productive, and 

civically minded members of our society.

of kids age 10 to 18 felt they  

could tell if a news story was fake.Only 55%

Media Literacy Skills

What Is 
Cancel 
Culture, 
and Does 
It Change 
Things for  
the Better?

Do Algorithms 
Influence Our 
Lives and Our 
Democracy?

Why Are 
Conspiracy 
Theories So 
Appealing?

of students get only one semester of civics 

education over 13 years of schooling;  

the remaining students get even less.

Civics Education

85%

https://www.commonsense.org/education/articles/civics-in-digital-life-lesson-plans-for-grades-8-12
https://www.commonsense.org/education/articles/civics-in-digital-life-lesson-plans-for-grades-8-12


Making the Digital World Safer, Healthier, and More Accessible for All

Advocacy
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A social media transparency measure (AB 587), authored 

by Assemblymember Jesse Gabriel, will require social 

media companies to publicly post their policies regarding 

hate speech, disinformation, harassment, and extremism 

on their platforms, and report data on their enforcement 

of the policies. Californians will have access to more 

transparent terms of service and clear processes for 

flagging harmful content. Platforms will also publish public 

reports detailing how a company’s terms and conditions 

address racism, extremism, harassment, and more. The new 

law takes effect in January 2024.

Thanks to these laws, social media users—especially young 

users—will experience a safer, more transparent digital 

world beginning in 2024. This year we saw an amazing 

showing by parents, advocates, and policymakers that drew 

national headlines and the support of California Governor 

Gavin Newsom for these two bills.

We have to keep the pressure on, in California and in 

Washington, D.C. A child’s data privacy and well-being 

should not be dependent on the state they live in. That’s 

why, in addition to our California advocacy, we will keep 

pushing Congress to pass federal legislation, like COPPA 

2.0 and the Kids Online Safety Act, that would give 

young people more control over their data and add new 

protections from online harm.

There is still more to do to protect kids and teens from the 

harm they experience online and to make the internet a 

healthier place. But these wins were a big step forward.

Why 2022 Could Be a ‘Watershed Year’ for Tech Regulation
“I don’t think there’s any question that 2022 will be the watershed 
year when it comes to tech policy and regulation … 2022 is the year 
that the rubber is going to meet the road,” said Jim Steyer, CEO and 
founder of Common Sense Media, a group that advocates for greater 
federal oversight of kids’ online safety and data privacy.

Our advocacy efforts continue to secure wins for kids 

and families at both the federal and state levels. On the 

digital divide, we devoted our efforts to ensuring that 

the historic broadband funding secured last year is being 

put to good use and making its way to the families and 

communities who need it. And from powerful hearings in 

Congress, to new legislation in the states, it seems that 

Big Tech is on everyone’s mind because of how social 

media can undermine the well-being of young people. This 

renewed focus on putting kids at the center of how the 

digital world is designed has resulted in some big changes 

that are already protecting kids—but there is much more 

work to be done.

Securing online protections for kids & families 

September was a good month for the online well-being 

of kids and families in California. Thanks to advocacy 

from Common Sense and other organizations, and strong 

leadership in the California legislature, we saw two 

important social media bills signed into law:

The California Age-Appropriate Design Code Act (AB 

2273), authored by Assemblymembers Buffy Wicks and 

Jordan Cunningham, establishes the highest default 

privacy settings for users under the age of 18 and 

empowers young users to access, understand, and report 

terms of service and privacy policies that are concerning. 

Businesses will not be able to track kids’ precise 

geolocation or profile them by default unless doing so is 

strictly necessary for the online service to function. Overall, 

the law requires businesses to design their platforms with 

kids’ safety and well-being prioritized before profits. The 

new law takes effect in July 2024.

Starting in 2024, social media users—especially young users—

will experience a safer, more transparent digital world. 

• California Age-Appropriate Design Code Act (AB 2273) will  

take effect July 2024.

•  A California social media transparency measure (AB 587) will 

take effect January 2024.

Social Media Bills Signed Into Law

https://www.washingtonpost.com/politics/2022/01/03/why-2022-could-be-watershed-year-tech-regulation/
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Supporting a historic opportunity to close the  

digital divide

Connectivity is essential for modern life, yet millions of 

Americans live without it. People who are stranded by 

the digital divide lack access to countless benefits that 

connectivity offers: education, employment, health care, 

community, government services, and many more. But for 

the first time in history, we have an opportunity to close the 

digital divide for good.

 

Last year, the Infrastructure Investment and Jobs Act 

(IIJA) created the $14 billion Affordable Connectivity 

Program (ACP), a first-of-its-kind program that provides 

lower-income households with $30 a month to pay for 

internet service and $100 to buy a device. Our new public 

awareness campaign and website—GetMyInternet.org—is 

designed to help eligible families access this potentially 

life-changing benefit. And it’s working: During our pilot 

program this fall in Phoenix, Arizona, more than 52,000 

families leveraged their ACP benefits to get connected to 

high-speed internet.

Then, on Dec. 29, 2022, President Biden signed into law the 

Computers for Veterans and Students Act (COVS), another 

important priority in Common Sense’s campaign to close 

the digital divide. COVS allows the federal government to 

donate out-of-service computers to nonprofit refurbishers 

who will repair and distribute them to veterans, students, 

and those who would otherwise be unable to afford them. 

Currently, the lack of affordable, high-quality computers 

is one of the leading causes of the digital divide (14 million 

U.S. households currently lack a computer), and so the 

COVS Act is a much-needed update to federal policy.

These historic funding opportunities give states the 

potential to expand services and close the digital divide for 

good. By ensuring that everyone has access to affordable 

high-speed internet, devices, and the skills to use the 

internet effectively, the quality and efficiency of essential 

services can be improved for everyone.

Our newest report, “Closing the Digital Divide Benefits 

Everyone, Not Just the Unconnected,” with Boston 

Consulting Group, looked at how essential services 

like health care, education, government services, and 

employment are not able to take advantage of all the 

benefits that technology provides because too many 

underconnected families would be left behind. As an 

example, with high-speed internet, health care patients 

gain better and faster access to services, telemedicine, 

medication maintenance, and appointment scheduling. 

It’s also easier for those outside of major metro areas 

to access specialists, including mental health providers. 

When barriers are removed, families are more likely to 

access the care they need, and providers are more likely to 

invest in their online services.

Closing the digital divide in the United States, particularly 

for students and teachers, has been a top priority at 

Common Sense for more than 10 years, and in 2022 we 

made significant progress toward this goal. We have been 

at the cutting edge in identifying the cause and scope of 

the digital divide, crafting solutions to close it, and helping 

to usher in new state and federal policies that will ensure 

every school and household in America has access to 

affordable, reliable internet, and that kids and families 

have the skills they need to use the internet safely and 

effectively.

Three Ways Universal Connectivity Benefits Education

Advertisements for the Affordable Connectivity Program appeared in bus 
shelters and billboards throughout Phoenix.

https://getmyinternet.org/
https://spanberger.house.gov/posts/president-signs-into-law-spanbergers-bipartisan-legislation-to-help-veterans-access-more-job-opportunities-provide-refurbished-government-computers-to-americas-veterans-students
https://www.commonsensemedia.org/what-we-stand-for/digital-equity
https://www.commonsensemedia.org/what-we-stand-for/digital-equity
https://digitunity.org/the-issue/
https://www.commonsensemedia.org/research/closing-the-digital-divide-benefits-everyone-not-just-the-unconnected
https://www.commonsensemedia.org/research/closing-the-digital-divide-benefits-everyone-not-just-the-unconnected
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Cinching a late-game victory by passing CAMRA  

in Congress

The Common Sense advocacy team will start 2023 with a 

feeling of optimism, as one of our long-term priorities, the 

Children and Media Research Advancement (CAMRA) Act, 

passed at the end of 2022.

CAMRA is a bipartisan law that authorizes the National 

Institutes of Health (NIH) to conduct a research program 

on the impact of digital media and technology on child 

development. We started advocating for this program 

over a decade ago, and the CAMRA bill has seen many 

iterations and Congresses since then. With our continued 

outreach to congressional leadership, perseverance, and 

a lot of support from some like-minded organizations and 

lawmakers, we finally saw it through to the finish line.

CAMRA is small in nature but big in impact. This bipartisan 

victory demonstrates the huge interest and concern 

sparked over the last year—in part because of our long-

time research work and advocacy in the area—about the 

harm that kids and teens experience online. 

CAMRA will lead to research on the impact of technology 

on cognitive development, physical health, and mental 

health for infants, children, and teens over time. In her 

testimony before the House Energy and Commerce 

Committee, pediatric researcher and frequent Common 

Sense collaborator Dr. Jenny Radesky stated, “CAMRA 

is unique in that it envisions a sustained commitment to 

this field, which needs to keep up with the rapidly evolving 

technology around us.”

We are encouraged by CAMRA’s passage, and hope to 

see more action taken to address kids’ and teens’ privacy 

and well-being online this year. We will work with NIH to 

ensure they quickly start this important research and have 

the adequate funding to do so. The sooner this research is 

conducted, the sooner the public will no longer be so in the 

dark on how technology is affecting our young people and 

their development and health.

“CAMRA is unique in that 
it envisions a sustained 
commitment to this field, 
which needs to keep up  
with the rapidly evolving 
technology around us.”
Dr. Jenny Radesky, University of Michigan/Mott  
Children’s Hospital

https://www.commonsensemedia.org/press-releases/statement-on-the-inclusion-of-camra-and-covs-act-in-the-year-end-federal-omnibus-bill
https://thehill.com/opinion/technology/3750388-three-things-congress-should-do-now-to-protect-kids-and-teens/
https://www.commonsensemedia.org/sites/default/files/uploads/pdfs/cantwell-kosa_coppa-letter-11-14-22.pdf
https://www.commonsensemedia.org/sites/default/files/featured-content/files/camra-researcher-letter-april-2022-2.pdf
https://www.commonsensemedia.org/sites/default/files/featured-content/files/camra-letter-to-senate-leadership-1.pdf
https://www.commonsensemedia.org/sites/default/files/featured-content/files/final-camra-coaliton-letter-fall-2022.pdf
https://www.commonsensemedia.org/research
https://www.commonsensemedia.org/what-we-stand-for/tech-accountability
https://docs.house.gov/meetings/IF/IF14/20211020/114134/HHRG-117-IF14-Wstate-RadeskyJ-20211020.pdf


New Report Reveals the Dangers of Virtual Reality for Young Children

NBC News, Today Show, March 24, 2022

Kids as Young as 8 Are Using Social Media More Than Ever, Study Finds

The New York Times, March 24, 2022

 How to Screen Remote-Learning Apps for Privacy

Washington Post, June 7, 2022

Kamala Harris anuncia una nueva estrategia para combatir  

el acoso y las amenazas por internet (Kamala Harris Announces  
New Strategy to Combat Online Bullying and Threats)

Univision, June 16, 2022

Your Biggest Questions About Kids and Phones, Answered

Time Magazine, September 6, 2022

COMMON SENSE IN THE NEWS
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https://www.today.com/video/new-study-spotlights-teen-use-of-digital-media-during-pandemic-108679749896

https://www.univision.com/noticias/edicion-digital/no-es-suficiente-analizamos-la-campana-de-instagram-para-que-los-jovenes-no-pasen-tanto-tiempo-en-la-app-video?utm_campaign=UniNoticias&utm_medium=social&utm_source=twitter
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Income Expense

Personnel

Professional fees and services

Occupancy

Other

Foundation grants and contributions

Program service revenue

Events

In-kind contributions

Other income

2022 FINANCIAL HIGHLIGHTS

49%
41%

8%

1% each

64%
13%

19%4%



Harvey Anderson Deputy General Counsel, Hewlett-Packard

Laura Beaudin Partner, Bain & Co.

Reveta Bowers (Chair Emeritus) Retired Head of School, Center for Early Education

Marcy Carsey Owner, Carsey Werner Company

Julián Castro Former Secretary of the U.S. Department of Housing and Urban Development

Ann Pao Chen Independent Consultant

Geoffrey Cowan Professor & Director, USC Annenberg

Scott Erickson Head of School, Phillips Brooks School

John H.N. Fisher Partner, Draper Fisher Jurvetson

Rehan Jalil CEO, Securiti.AI

David Ludwig Global Head of Equity Capital Markets, Goldman Sachs & Co.

Robert L. Miller President & CEO, Miller Publishing Group

Jessica Moment Community Volunteer

Becky Morgan President, Morgan Charitable Foundation

Diana L. Nelson Director and Former Board Chair, Carlson Companies

Laurie Olshansky Doctor of Veterinary Medicine

William S. Price III Proprietor, Price Family Vineyards and Estates

Susan F. Sachs (Chair) Former President, Common Sense Media

Theodore M. Shaw Julius L. Chambers Distinguished Professor of Law and Director of the  
UNC Center for Civil Rights

Margaret Spellings President and CEO, Texas 2036

James P. Steyer Founder & CEO, Common Sense Media

Gene Sykes Managing Director, Goldman Sachs & Co.

Nicole Taylor President & CEO, Silicon Valley Community Foundation

Scott Taylor Senior Technology Executive and Cybersecurity Leader

Michael Tubbs Founder, End Poverty in California

Lawrence Wilkinson (Vice Chair) Chairman, Heminge & Condell

BOARD OF DIRECTORS
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Jim Steyer Founder & Chief Executive Officer

Ellen Pack President

Linda Burch Chief Strategy & Development Officer

Omar Khan Chief Product & Technology Officer

David Kuizenga Chief Financial & Administrative Officer

Jill Murphy Editor-in-Chief, Head of Distribution

Yvette Renteria Chief Program Officer

Danny Weiss Chief Advocacy Officer

Colby Zintl Chief Marketing Officer

Rhianwen Benner Vice President, Business Development

Dana Blum Senior Development Director, Bay Area

Betsy Bozdech Editorial Director, Head of Ratings & Reviews

Amy Brotman Vice President, Product Development

Kristin Bumgarner Vice President, Design & Marketing

Karla Cosgriff Vice President, Development, Individual Giving

Kevin Diubaldo Controller

Michele Erausquin Senior Director, Video

Girard Kelly Senior Counsel & Director, Privacy Program

James Kleven Vice President, People Operations

Merve Lapus Vice President, Outreach & National Partnerships

Gordon Lee Director, Salesforce Solution Architect

Jason Maymon Vice President, Communications

Kelly Mendoza Vice President, Education Programs

Marisa Naughton Senior Director, Marketing & Communications

Rosalinda Nava Senior Director, People Operations & HR

Viviana Reverón Senior Director, Family and Community Engagement

Beth Sears Vice President, Foundation Partnerships

Aileen Adams Former Deputy Mayor, City of Los Angeles

Al-Mayassa Al-Thani Chair: Qatar Museums, Doha Film Institute, Reach Out to Asia & Qatar Leadership Ctr.

Larry Baer President & CEO, The San Francisco Giants

Rich Barton Co-Founder & Executive Chair, Zillow.com

Richard I. Beattie Chairman, Simpson Thacher & Bartlett LLP

Angela Glover Blackwell Founder in Residence, PolicyLink

Geoffrey Canada Founder & President, Harlem Children’s Zone

Chelsea Clinton Vice Chair, Clinton Foundation

James Coulter Founding Partner, TPG Capital LP

Yogen Dalal Managing Director, The Mayfield Fund

Steven A. Denning Founding Partner, General Atlantic Partners

Susan Ford Dorsey President, Sand Hill Foundation

STAFF LEADERSHIP

BOARD OF ADVISORS

COMMON SENSE 2022 ANNUAL REPORT   |   20



Millard Drexler CEO, Alex Mill

Ezekiel Emanuel, M.D., Ph.D. Chair, Department of Medical Ethics and Health Policy, UPenn

Amy Errett CEO and Founder, Madison Reed

Robert J. Fisher Director, GAP Inc.

Howard Gardner, Ph. D. Professor, School of Education, Harvard University

Jim Herbert II President & CEO, First Republic Bank

Andrew Hoine Partner & Director of Research, Paulson & Co. Inc.

David Hornik Partner, August Capital

Michael A. Jacobs Partner, Morrison & Foerster LLP

Matthew Johnson Managing Partner, Johnson Shapiro Slewett & Kole LLP

Ron Johnson Trustee, Stanford University

Mitchell Kapor Partner, Kapor Capital

Lucinda Lee Katz, Ph. D. Retired Head of School, Marin Country Day School

Gary E. Knell Senior Advisor, The Boston Consulting Group

David Lawrence Jr. Chair, Children’s Movement of Florida

Eddie Lazarus General Counsel, Sonos, Inc.

Ronnie Lott NFL Hall of Famer

Manny Maceda CEO and Chairman of the Board, Bain & Company

Susan McCaw U.S. Ambassador to Austria (Ret.)

Michael D. McCurry Partner, Public Strategies Washington Inc.

Nion McEvoy Chairman and CEO, Chronicle Books

Nell Minow Founder, The Corporate Library & Movie Mom

Newton Minow Counsel, Sidley, Austin, & Former Chair, Federal Communications Commission

James Montoya Chief of Membership, Governance, and Global Higher Education, The College Board

Dr. Vivek Murthy U.S. Surgeon General

David Plouffe Stand Up Strategies

Carrie Schwab Pomeranz President, Charles Schwab Foundation

Michael Riordan Founder, Gilead Sciences

George Roberts Founding Partner, Kohlberg Kravis Roberts & Co.

Jesse Rogers Founder, Altamont Capital

Jim Ryan President, University of Virginia

Mehran Sahami Professor in Computer Science, Stanford University

Alan Schwartz Executive Chairman, Guggenheim Partners

Darrell Steinberg Mayor, City of Sacramento

Thomas Steyer Founder & President, NextGen America

Deborah Stipek Faculty Director, Haas Center for Public Service, Stanford University

Mike Tollin President, Mandalay Sports Media

Robert S. Townsend Chief Legal Officer, SoftBank

David C. Vladeck Professor of Law, Georgetown University Law Center

Laura Walker President, WNYC Radio

Eugene Washington, M.D. Chancellor, Medical School, Duke University

Alice Waters Founder, Chez Panisse & Chez Panisse Foundation

Robert Wehling Founder, Family Friendly Programming Forum

Tim Zagat Co-Founder & Co-Chair, Zagat Survey
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Cathleen Barton

Maritza Braga-Brown

Ann Lee Burch

Susan Cardena

Anna Maria Chávez

Gene D’Adamo

Pearl Chang Esau

Adrienne Fairwell

Terry Goddard

Sharon Harper

Paul Luna

Janice Mak

John Martinson

Janice Palmer

Mi-Ai Parrish

Akshai Patel

Matthew Pittinsky

Juan Salgado

Steve Seleznow

Bradley C. Vynalek

Steve Zylstra

Arizona Advisory Council

Bay Area Advisory Council

Los Angeles Advisory Council

Calgary Avansino 

Bayan Barua

Patricia Blee

Chantal Byrne

Jackie Carmel

Lena Chane

Heather Childs

Jennifer Chung

Whitney Davis (Co-Chair)

Nora Diab

Claudia Dierkes-Banks

Sarah DiLullo

Katherine Dinh

Lorri Durbin

Lorri Dyner

Jim Eagen

Robin Enan

Suzanne Felson

Adrianna Flores-Ragade

Elizabeth Funk

Dr. Kellen Glinder

Dr. Lucy Hume

Cara Eckert Jakubowski

Sarika Kosaraju

Brigette Lau

Emily Lopez

Emily Millman

Jessica Moment

Anna Ortiz Morfit

Laurie Olshansky

Lisa Pearson

Catarina Schwab

Shruti Sheth

Ali Singer

Hilary Caplan Somorjai

Sarah Speakman

Cecily Stock

Christina Trujillo-Ayoub  

(Co-Chair)

Victoria Viso

Mike Walker

Courtney Welch

Michele Williams

Adrianne Yamaki

Aileen Adams

Lainie Sorkin Becky

Sheila Bolour

Reveta Bowers

Sarah Bowman

Sarah Brown

Julie Chung

Gabe Cowan

Carrie Dalton

Susanne Daniels (Co-Chair)

Georgia Eisner

Natalie Fischer

Laura Fox

Ann Gianopulos

Irwin Gold

Ellen Goldsmith-Vein

Sarah Greene

Joan Hill

Sarah Hughes

Stefanie Huie (Co-Chair)

Karen Hunte

Dolly Klock

Dominique Shelton Leipzig

Brandon Liebman

Zelana Montminy

Sabina Nathanson

Lin Oliver

Brian Robinson

Priscilla Sands

Eli Selden

Karen Kehela Sherwood

Tara Sorenson

Tracy Sykes

Baudelia Chavez Taylor

Yalda Uhls

Kristin Vogelsong

Laura Wasserman

Sandy Wax

Jana Winograde

REGIONAL COUNCILS

COMMON SENSE 2022 ANNUAL REPORT   |   22



New York Advisory Council

Washington, D.C., Advisory Council

Nancy Balboa

Catherine Bohigan

Katherine Bradley

Hillary Brill

Angela Campbell

Soraya Chemaly

Lucinda Crabtree

Laura Debonis

Julie Donatelli

Karen Donatelli

Risa Elias

Susan Fox

Mary Haft

Katherine Hoffman

Gwen Holliday

Catherine Ronan Karrels

Lauren Birchfield Kennedy

Dale Lipnick

Laurie Lipper

Betsy Mandel

Capricia Penavic Marshall

Anita McBride

April McClain-Delaney (Chair)

Bill O’Neill

Anna Parisi-Trone

David Pivirotto

Marianne Powell

Susanna Quinn

Shawn Smeallie

Lalie Tongou

Joan Ai

Anne Black

Genevieve Boron

Anna Coatsworth

Jill Davis

George Davison

Martin Dessoffy

Stephanie Dua

Jessica Capshaw Gavigan

Caroline S. Greenwald

Joni Grossman

Dr. Karen Hopkins

Sharon Kessler

Carol Sutton Lewis

Rochelle Ludwig

Margot McGinness

Andrea McTamaney

Gigi Mortimer

Greg O’Melia

Demma Rosa Rodriguez

Kristi Rowe

Karen Handler Ryan

Lauren Shortt (Chair)

Marva Smalls

Lloyd Sprung

Leanora Vernon

A. Sophie Wade

Catherine Workman
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Common Sense is proud to partner with leading media, retail, and technology companies that share our commitment 

to improving the lives of kids and families and helping them thrive in the world of media and technology. Through 

integrating our ratings, reviews, advice, and lessons at the point of decision, we and our partners empower families 

with the resources they need to navigate the digital world and make smart and informed media choices.

OUR DISTRIBUTION PARTNERS
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Common Sense has been fortunate to receive the generous philanthropic support of individual donors and 

foundations that have made, and continue to make, a significant contribution to the success, sustainability, and 

impact of Common Sense’s work. The list below represents the cumulative giving, as of December 31, 2022*, of 

our most generous supporters.

$5,000,000 and above
Anonymous (3)

Lynne and Marc Benioff

Bezos Family Foundation

Craig Newmark Philanthropies

Jennifer Caldwell and  
John H.N. Fisher

Omidyar Network

Sherwood Foundation

Kat Taylor and Tom Steyer

Susan Crown Exchange (SCE)

$2,500,000–$4,999,999
Bill & Melinda Gates Foundation

Carnegie Corporation of New York

Marcy Carsey

Chan Zuckerberg Initiative

Eli and Edythe Broad Foundation

Margaret and Will Hearst

John D. and Catherine T.  
MacArthur Foundation

Michael & Susan Dell Foundation

Morgan Charitable Foundation 

Niagara Cares

Walton Family Foundation

William and Flora Hewlett  
Foundation

$1,000,000–$2,499,999
Diana Nelson and John Atwater

Ballmer Group

Bloomberg Philanthropies

The California Endowment

Penny and Jim Coulter

April McClain-Delaney and  
John Delaney

Ford Foundation

Grable Foundation

Heising-Simons Foundation

Martha and Bruce Karsh

Kern Family Foundation

Poses Family Foundation

Stuart Family Foundation

$500,000–$999,999
Anonymous

Anschutz Foundation

Atlantic Philanthropies

The Bernard Osher Jewish 
Philanthropies Foundation

Best Buy Foundation

Steven and Roberta Denning 

Disney Worldwide Services Inc. 

Endless Network

First Republic Bank

Google.org 

Hearst Foundations

Imaginable Futures

Koret Foundation

Rochelle and David Ludwig

Marguerite Casey Foundation

NortonLifeLock

Overdeck Family Foundation

Patrick J. McGovern Foundation

Mindy and Jesse Rogers 

Salesforce.com

Sand Hill Foundation

Tracy and Gene Sykes

OUR SUPPORTERS

COMMON SENSE 2022 ANNUAL REPORT   |   25



$250,000–$499,999
Arizona Community Foundation

California Health Care Foundation

Ann and Paul Chen

Claude Worthington Benedum Foundation

Daniels Fund

Dana and Bob Emery

John S. and James L. Knight Foundation

John Templeton Foundation

Joseph Drown Foundation

McCormick Foundation

Marie and Bill McGlashan

Jessica Moment

New Venture Fund

Nina Mason Pulliam Charitable Trust

Laurie and Josh Olshansky

Phoenix Industrial Development Authority

Elizabeth and Andrew Spokes 

Sheikha Al-Mayassa Al-Thani

Denise O’Leary and Kent Thiry 

TPG Foundation

David and Susan Tunnell

Twitter, Inc. 

Verizon Foundation

$100,000–$249,999
Elizabeth and Lee Ainslie

Amy Errett and Clare Albanese

Annie E. Casey Foundation

Anonymous (4)

Nancy and Tim Armstrong

Arthur Vining Davis Foundations

Sarah and Rich Barton

Sapna and Brandon Boze

Katherine and David Bradley

Jennifer and Chris Brahm

Lycia Carmody

Charles Schwab Foundation

Jill Davis and Edward Conard

David and Lucile Packard Foundation

Whitney and Lanse Davis

Eileen and John Donahoe

The Eisner Foundation

Laura and John Fisher

Randi and Bob Fisher

George Kaiser Family Foundation

Helios Education Foundation

Jennifer and Andrew Hoine

Sonia and Paul Tudor Jones

Michael Klein

Katie Hall and Tom Knutsen

Stefanie Huie and David Lee

Susan McCaw

Bob Miller

M.S. Grumbacher Foundation

George and Linnea Roberts

Skoll Foundation 

Susan Sachs

Silicon Valley Community Foundation

Miyoung Lee and Neil Simpkins

Samira and Jeff Sine

Ali Singer

Liz and Jim Steyer

Margaret and Allan Steyer

Mike Tollin

Laura Fox and Ben Van de Bunt

Wasserman Foundation

Weingart Foundation

W.M. Keck Foundation

$50,000–$99,999
The Ahmanson Foundation

Annenberg Foundation

Anonymous (5)

Ambassador Frank and Kathy Baxter

Helen and Peter Bing

Nancy and Frank Bynum

Belle and Wences Casares

Jennifer and Young Chung

Clinton Family Foundation

Linda Burch and Rajen Dalal

Peggy and Yogen Dalal

Dan and Stacey Case Family Foundation

Susanne and Greg Daniels

Abigail and Egon Durban

Karen Edwards

Emika Fund

Mrs. Donald G. Fisher

Ann and Jim Gianopulos

Pam and Jon Henes

Sandra and Tom Holland

Gina and Rich Kelley

Lucy Hume and Nicholas Koukopoulos

Susan Disney Lord and Scott R. Lord

Kristin Vogelsong and Zander Lurie

Lawrence Wilkinson and  
Mary Kay Magistad

McAfee Inc. Endowment Fund
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Leslie Berriman and Nion McEvoy

Meredith and Jonathan Meeks

Microsoft Corporation

Morrison and Foerster Foundation

JaMel and Thomas Perkins

Pinkerton Foundation

Carrie Schwab Pomerantz and  
Gary Pomerantz

Richard King Mellon Foundation

Robert Wood Johnson Foundation

Richard Robinson

Stephanie and Mark Robinson

Rose Hills Foundation

Schauble Family Foundation

S.H. Cowell Foundation

Sketch Foundation

Hilary Caplan Somorjai and  
John Somorjai

Spiegel Family Fund

Diana and Steve Strandberg

Stuart Foundation

Thrive Foundation for Youth

Marie and Gene Washington

Elizabeth and Jack Weingart

 

$25,000–$49,999
Nancy and Doug Abbey

Debbe and Peter Adamson

Harvey Anderson

Anonymous (9)

Lainie and Dave Becky

Lorraine and Joe Berchtold 

Nicolas Berggruen

Patricia and Bob Blee

Dana and Robert Blum

Genevieve and Jeff Boron

Reveta and Bob Bowers

Stasia Obremskey and Dan Carroll

Angela and Chris Cohan

Kathy and John Danhakl

Daun and Dan Dees

Nora and Ali Diab

Sarah and Jason DiLullo

Peggy and Mickey Drexler

Lorri and Alex Dyner

Early Care and Education Policy and 
Advocacy Fund

Suzanne Dryan Felson

Jessica Capshaw and Christopher Gavigan

MaryAnn and Irwin Gold

Greater Kansas City Community  
Foundation

 

Guffey Family Foundation 

Kathryn and Michael Hanley

Sarah Speakman and Marshall Haines

Joan and David Hill

Cindy and Alan Horn

Tai Hsia

Hutton Family Foundation

Stephen Kaplan

Carli and Eli Khouri

Tracy Kirkham

Kim Larson and Gary Knell

Mara and Dean Landis

Cathy and Marc Lasry

Gabrielle and Thomas Layton

Carol Sutton Lewis and  
William M. Lewis, Jr.

LSP Family Foundation 

Bremond and Michael MacDougall

Lyra Rufino-Maceda and Manny Maceda

Linda and John Marren

Camille and Robert McDuffie

Andrea and Robert McTamaney

Mead Family Foundation 

Alan Meltzer

Emily and Michael Millman

Anna Ortiz Morfit

Gigi and Averell Mortimer

New York Community Trust

Pannonia Foundation

Krutika and Rajiv Patel

Elizabeth and Richard Riordan

Michael Riordan

Rockefeller Brothers Fund

Shira Ronen

Karen and Patrick Ryan

Julian and Ana Salisbury

Catarina and Andy Schwab

The Schwartz Family Foundation

Nancy Peretsman and Robert Scully

Karen and Ben Sherwood

Silver Giving Foundation

Laura and Greg Spivy

Nina and Scott Stanford

Baudelia and Brett Taylor

Kelli and Steffan Tomlinson

Anna and Robert Trone

Grace and Steve Voorhis 

Ashley and Minott Wessinger

William H. Draper III &  
Phyllis C. Draper Fund

Mary and Jeff Zients
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We would like to thank our foundation partners who supported our work in 2022. 

Anonymous

Anschutz Foundation

Arizona Community Foundation

Ballmer Group 

Bezos Family Foundation

Bill & Melinda Gates Foundation

Carnegie Corporation of New York

Chan Zuckerberg Initiative

Craig Newmark Philanthropies

Endless Network

Gates Ventures

Grable Foundation

Hearst Foundations

Helios Education Foundation

Joseph Drown Foundation

Koret Foundation

Mead Family Foundation

Michael & Susan Dell Foundation

Morgan Charitable Foundation

Niagara Cares

Nina Mason Pulliam Trust

Omidyar Network

Patrick J. McGovern Foundation

Pharos Foundation

Phoenix Industrial Development Authority

Sherwood Foundation

Twitter, Inc.

Walton Family Foundation

William and Flora Hewlett Foundation
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Raanan Agus

Lee and Elizabeth Ainslie

Amy Errett and Clare Albanese

Harvey Anderson

Anonymous (14)

Nell Minow and David Apatoff

Adrian Ashkenazy

Diana Nelson and John Atwater

Christina Trujillo-Ayoub and  
Basil Ayoub

Claudia Dierkes-Banks and  
Sundance Banks

Vivek Bantwal

Barger Family Fund

Jonathan Barry

Rich and Sarah Barton

Bayan and Neil Barua

Anne Waterman and Darrin Bassin

Ambassador Frank and Kathy Baxter

Laura and Gerry Beaudin

Lynne and Marc Benioff

Jason M. Fish and Courtney Benoist

Priscilla Sands and John Berg

Nicolas Berggruen

Virginia and Austin Beutner

Carol Biondi

Daniel Blank

Dana and Robert Blum

Sapna and Brandon Boze

Polly and Michael Brandmeyer

Heidi and Sean Brecker

Kawanna and Jay Brown

Lindsay and Tim Brown

Bryan Burk

Katrien Carbonez

Carlson Family Foundation

Marcy Carsey

Fiona Carter

Pamela and John Casaudoumecq

Carrie Gaiser and Mark Casey

Ann and Paul Chen

Jennifer and Young Chung

Stephanie Cohen

William Connolly

Jennifer Blum and Adam Cotsen

Penny and Jim Coulter

Aileen Adams and Geoff Cowan

Michael Cudzinovic

Linda Burch and Rajen Dalal

Peggy and Yogen Dalal

Susanne and Greg Daniels

Whitney and Lanse Davis

Steven and Roberta Denning

Nora and Ali Diab

Sarah and Jason DiLullo

Joseph DiSabato

Dolly Klock and Jonathan Doris

Jeffrey Douthit

David Dubner

Lorri and Alex Dyner

Jamie and Loren Easton

David Eisman

Georgia and Breck Eisner

Kimberly Marteau Emerson and John 
Emerson

Dana and Bob Emery

Molly Munger and Steve English

Melinda Ellis Evers and Will Evers

Julie and Kevin Falls

Suzanne Dryan Felson

Camilla and Matt Field

Jennifer Caldwell and John H.N. Fisher 

Laura and John Fisher

Leigh Frasher
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